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Purpose 


To provide update/status on concept development for 

• Getaway Guide 

• Targeted Event Development 

• Tactical Opportunities 

• “Party Zone” Miami Evolution 
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Parliament’s “Perfect Recess” Getaway 


Parliament = 


• Background/Rationale 

• Program Outline 

• Program Logistics 

• Added Features 

• Merchandising Tie-Ins 

• Next Steps 
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Parliament’s “Perfect Recess” Getaway 


Background/Rational 

• Image Extension 

- Parliament “escape” essence leveraged by offering a highly desirable, yet 
tangible personal experience 

• Target Appeal 

- Ties into YAS pursuit of leisure activities as an escape from everyday stress and 
boring routine 

A relevant and imagaic extension 

• Continuity focused 

- A high perceived value for brand loyalty — an achievable/affordable getaway 
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Key Program Elements and Distribution 


A custom published Getaway Guide featuring hundreds of ‘getaway’ 
destinations in the northeast region 

- List of discounts and value-added incentives for each destination based on 
UPC redemption, e.g: 

» book one night, get a second free 
» book two nights, get a third free 
» free dinner with weekend booking 



• Getaway Guide distribution possibilities 

- Mail to Parliament database 

- Take-ones at retail 

Give away at special events (bar nights, Party Zone) 

- Polybag with consumer magazines 
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Program Logistics 


Participation 

• Consumer collects pre-determined number of UPCs (e.g., 100) and mails 
them to fulfillment center along with completed enrollment form 

Redemption 

• Fulfillment center counts the UPCs, processes the enrollment form, and 
notifies the consumer 

- Multi-level awards reflecting breadth of discounts offered by 
participating inns 

Notification 

• Consumer receives certificate confirming UPCs and level of value 

Fulfillment 

• Consumer calls the inn of their choice and books the holiday — receiving 
the discount based on the amount of UPCs redeemed 


Validation 

• Participating inn and consumer can verify validity of certificate via 1-800 
service 
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Pending Decisions and Criteria for Success 


Key decisions 

• Third party responsible for negotiating volume discounts 

• Fulfillment process/house 

• Different levels of discounts are offered, e.g: 

- Parliament Points: each UPC equals a Parliament point 

- Levels: 100 UPCs - level I, 300 UPCs = level II etc. 

• Guide editorial content responsibility 

Critical success components 

• Quality control: ensure destinations meet minimum standards 

• Smoker friendly destinations 

• Contractual structure binding-in participating inns through Dec. ‘96 

• Logistically feasible/simple 
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Added Participation Building Features for Consideration 


Program could include the following extensions to build participation 
Objectives 

• Increase participation 

• Strengthen perceptual/bond 

Possible program add-ons to be included in guide 

• Grand prize sweepstakes: win a holiday for 2 in Greece 

- Automatic sweepstakes entry with program participation 

• Car rental 

• Air miles 

• Clothing 

• Activity gear, e.g., backpacks, blankets, water bottles etc. 
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Third Party Considerations 
Merchandising Tie-ins 

Conde Nast 

• Develop/produce special Qetaway Guide (16 page onsert dr 8 page insert) ) 

- to run with subscription copies of Vogue, Mademoiselle, Vanity Fair, Details, Allure, 
and GQ 

- descriptions of inns, listing of discounts 

- extended edit to cover nightlife, shopping, sightseeing etc. 

- Possibility of lifestyle related columns 

• 4-page newsletter to be mailed to readers via the Advanced Marketing Database: 4 times 
/year. 

• Merchandising: 4 destination sweepstakes prizes trips 

Philip Morris participation 

• Ads in Conde Nast publications (exact number TBD) 

• Fund production of 16 page onsert/8 page insert 

• Fulfillment 
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Third Party Considerations (Cont’d) 

Other Tie-Ins 


American Historic Inns Inc. 

• Negotiate volume discounts 

• Develop/produce special Getaway Guide 

- descriptions of inns, listing of discounts 

Philip Morris participation 

• Fund Getaway Guide on a per-unit basis 

• Fulfillment 

• Distribution 
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Third Party Considerations (Cont’d) 

Other Tie-Ins 


Maritz, Inc.. 

(St. Louis based marketing/promotion company specializing in travel related programs) 

• Negotiate volume discounts 

Philip Morris participation 

• Performance based fee structure 

• Fulfillment 

• Fund Getaway Guide on a per-unit basis 
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Third Party Considerations (Cont’d) 

Other Tie-Ins 


Zenith Travel 

• Negotiate volume discounts 

• Other incentive tie-ins: 

- Air miles 

- Car rental 

Philip Morris participation 

• Fund Getaway Guide on a per-unit basis 

• Fulfillment 

• Distribution 
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Targeted Events: Approach 


• Joint marketing events with media partners 

• Tailored to Parliament’s specific target objectives 

• ‘News worthy/high-profile’— somewhat unique appeal 

• Widespread reach 
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Targeted Events: ‘Parliament Guide to NYC Nightlife’ 


Stern Publishing (owners of The Village Voice) will publish a sole sponsor 
magazine for Parliament which highlights and celebrates vital aspects of life in 
New York City. Written and produced by Voice staff, the guide could be a 
seasonal or annual piece 

• Editorial content 

- Entertainment Guide — music, theater, art, movies, and festivals 

» list of events 
» profile of performers 

Venue Guide — bars, clubs, and concert venues 

- Local Interest Guide — scenic drives, historic sightseeing, Bed & Breakfasts, 
art, antique, and music festivals in and around NYC 

• Distribution 

- 100,000 Village Voice inserts 

- POS Tower records. The Wiz, Barnes & Noble 

- Bars & clubs 

- Concerts and other outdoor events 

• Cost 

- Per-unit basis, plus staff fees (ballpark $120,000) 
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Targeted Events: Blue Note Jazz 


• Esquire Magazine, in partnership with the Blue Note recording label are planning 
the following events in October 1995: 

- Issue a series of three Jazz anthologies 

- Live Tour (NY, Boston, Philadelphia, DC) 

• The following partnership opportunities are available: 

- Complete exclusivity in one of the four markets 

- Category exclusivity overall 

- Signage at venues 

- Option to buy CDs, cassettes, and promotional items at cost 

- Customized tie-ins 

• Cost: 

- 2 additional insertions in Esquire — $22,900 each = $45,800 
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Targeted Events: New York Music Awards 


• National music awards program that honors native and NY-based artists 

- Past winners include Lou Reed, David Byrne, Miles Davis, Suzanne Vega 

• New York Magazine will secure a high-profile sponsorship opportunity for 
Parliament 

- Sole presenter and exclusive sponsor of the 1995 awards planned for November 

- Logo on all promotional material, advertising, and programs 

- Usage of NYMA logo by Parliament 

- Parliament to choose and present two awards at the ceremony 

- After-Show Party sponsorship — Parliament on invitation and press mailing 

- To generate buzz, pre- ceremony music events are planned — Parliament could 
sponsor one 

• Cost: 

- Sponsorship fee: $45,000 

- Media commitment —design, production, and space costs of insert 
28 page insert including 4 ads: - $600,000 

12 page insert including 4 ads: - $300,000 
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Targeted Events: New York Fashion Guide & Event 


• New York Magazine and prestigious fashion designers will partner to promote a 
fashion event and create a special insert — ‘Guide To NY Fashion’ 

- Sole sponsorship of guide 

» Editorial: boutiques, tailors, ‘Who’s Who’ of NY fashion world, etc. 

- ‘Frill Seekers’ Fashion Show: Charity event, runway modeling, specially 
designed gift for each guest, cocktail party 

• Costs: 

- Sponsorship fee: $35,000 - $50,000 

- Media commitment -design, production, and space costs of insert 
28 page insert including 4 ads: - $600,000 

12 page insert including 4 ads: - $300,000 
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Targeted Events: Bar/Club Nights 


• Specially organized events in conjunction with Rolling Stone or any of the local 
publications in their markets 

• Venues such as New Music Cafe, China Club, Mercury Lounge, Webster Hall, 

• Alternative venues: The @ Cafe (‘interactive’ Bar — CD ROM tie-in); Seattle Bean, 
Sin E Cafe —’unplugged’ atmosphere; Comedy Clubs, Poetry Clubs 

• Costs: 

- Smaller venues - less than 200 people: $3,000+ 

- Clubs 200-1,000 people: $10,000 

- Larger Clubs 1,000+people: $25,000 
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Tactical Opportunities: Approach 


• Event venues secured via media sources at low/no cost to brand 

• Perception of higher-than-average quality criteria for thematic tie-in premiums. 

- Purchase requirements adjusted accordingly 

• Small venues 

• Usually short lead time before event 

• ‘Low key’ presence advisable to ensure subtle yet agreeable visibility 

• Higher frequency leading to gradual brand image enhancement 
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Parliament Tactical Promotions: Opportunities 


Since most of the publications on Parliament’s media plan haven’t yet planned 
events for 1996 , the following 1995 list indicates the range of possible 
opportunities 

Premiere Magazine 

• Florida Film Festival - November 

Details Magazine 

• Details Beat at a Miami Club - December 

• Readers Party at a Miami Club (deadline for participation - Sept. 6) 

Rolling Stone Magazine 

• Molson Ice Parties in July 

Manhattan File 

• Cocktail Party at Maidstone Arms, East Hampton - July 29 

• Man. File 1st Anniversary Party at Le Cirque - Aug. 19 

• Man. File 1st Anneversary Party at Harry Cipriani, Downtown- Aug. 20 
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Parliament Tactical Promotions: Opportunities (Cont’d) 


Paper Magazine 

• New York Music Festival - July 

• Hamptons Parties - dates TBD 

• Music Listening Parties/Album Release Parties 

• Movie Premieres - sponsorship of post-party 

• Acid Jazz Events 

• ‘Spoken Word’ poetry reading events 


GQ 

• Professional Beach Volleyball; promotion at selected events 

• Annual Starlight Foundation Sports Celebrity Auction at Madison Square Garden 

Village Voice 

• Macintosh Music Festival: 6 nights with 350 bands at 15 different clubs - July 
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Miami Party Zone Evolution 

Objectives: 

• To improve existing Party Zone program 

• To explore possible adjustments needed to better fit the Miami market 

Overview: 

• Improve awareness of event — external brand visibility 

• Improve brand visibility inside venue 

• Premiums/giveaways 
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Miami Party Zone Evolution 


External Visibility 

• Signage 

- neon 

- ground mounted 

- spinning/reflective 

- polar motion 

• Sky Lights 

• Lasers 

• Large balloon with spotlight 

• Beacy — fly by banners 

Entrance 

• Branded spotlights on sidewalk 

• Blue carpet — runway lights 

• Postcard hand-outs 
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Inside 

• Happy Hour — supply food 

- optional branding of plates, utensils, 
tablecloths 

• ‘Survey Girls’ issue raffle ticket 

- Win a surfboard 

• Polaroid photo with painted background 

• Show video of recent Party Zone events 

• ‘Runway ‘ in bar 

• Branded Glow in the dark reusable mugs 

- Free non-alcholic “Blue Hawaiian” 
refills for designated drivers 

- Customize by inserting polaroid photo 
into walls of mug 

• Blue Pool Table 

— Offer to re-surface bar’s existing green 
baise— good ‘leave behind’ 

• Pinata — filled with branded premiums 
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Miami Party Zone Evolution 


Premiums 

• Beachballs 

• Balloons dropped from ceiling 

• Lighter 

• T-shirts 

• Glow-in-the-dark 

- bracelets 

- waistbands 

- watches 

- keychains (floating) 

• Blue pool chalk 

• Boxer shorts 

• Beach Shoes 
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Signage 

• Neon 

• Neon frames for menus etc. 

• Cash register topper with messages 

• Oversize pack — containing bubbles or 
balloons 

• ‘Big Band 1 signs 

• Banner below stage 

Bar Staff 

• Blue polo shirts 

• Branded 

— trays 

- napkins etc. 

Promotion Staff 

• ‘Model Types’ 
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Next Steps 


Getaway Guide 

• Viable proposals from 3rd parties 

• Ballpark estimates 

Events 

• Assess imagaic value of proposals vs. cost 

Tactical 

• Turnkey kit 

• Possible ‘test’ in 1995 

Miami 

• Revise logos 

• Further explore evolution ideas 
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